
About The Author

Vera Raposo has been an entrepreneur since age 22,
literally negotiating a lease for her first store in 1997,
which then also began her online business with eBay.
By summer of 2000, her stores grew to 5 retail locations
in Vancouver, British Columbia. By the age of 29 she re-
evaluated her life, and literally sold & closed all store
locations.

Since January of 2004 Vera has learned all about marketing your business
with the power of the internet, she creates Information Products, & is
now teaching others how to do the same at her new site
http://www.smallbusinessbranding.com.

"I've never ever believed in the word can't. I have always had big dreams
for myself and my family which has caused me to strive for excellence
in everything."

Vera went on to consult with local retail business owners about adding online
business to their offline business plans. Since then, she is solely working on
her own internet business building websites, creating info-products, &
enjoying life.

The purpose of this report: I wanted to share with you a report about
traffic because we all need it. :) At the same time I wanted to showcase
some of our readers and I'm happy to add their own tips at the beginning of
this report. Also at the bottom of this report I'm sharing some really good
resources that I personally use.
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Special Contributors

Ed Roach - The Branding Experts

Web Traffic - My Perspective.

Standing before you today, I have to say that the web is a huge component in my
marketing
strategy. I have my blogs and website and every evening when I check my stats I
am
curious (like all of us) how many people dropped by for a look. These visits are of

course known as web traffic and there are those among us who pay good coin to get these
numbers up. For me, I am not obsessed with web traffic per say.

My focus is a quality visitor, not the number of visitors. My traffic numbers would
probably make you snicker, but last year alone, the web accounted for 30% of my total
income. That figure re-affirmed my belief that my online efforts are panning gold. The
only traffic I do focus on are those businesses who sign up to my list to get one of my
free documents or videos. If a person joins me, they are someone who has an interest in
the topics I cater to - they are not just any soul who happens by. Since my target market
are small to medium size enterprises, (SME's) it is important that the traffic be focused
in this regard. That said, what do I do to get the attention of this group?

Number one is blogging.

For brand Ed Roach, The Branding Expert, blogging gets me the exposure I need to
strengthen my expert profile. It puts what I do best into the conscientiousness of SME's
world wide. Writing predominantly (but not exclusively) for Small Business Branding
exposes me to a fair number of people on a daily basis. I also guest post at about half a
dozen other blogs. Add to this my nightly journey around the blogosphere leaving
strategic comments, leading the reader back to me. I often refer to this as "leaving
breadcrumbs." It is I believe a crucial component to successful blogging.

I update my blog, The Brand Corral at least once a week, sometimes more depending on how
inspired I am. I will admit to you that, as I am not a writer, coming up with articles
every week is very difficult for me. I rely on comments I get as one source of
inspiration to write. So don't hesitate to comment - I'm relying on you. :)

I have to say that blogging keeps me on page one of a Google search quite often. In my
stats, Google searches reflect about 15% of source of links to my websites and blogs.

Number two is html marketing.
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If you are part of my crew (and I hope that you are) you will get my weekly branding tip;
"Ed Roach's Two Cents Worth" every Wednesday at the same time. This message keeps my
name
in front of my audience every week. I choose to send out at the same time to build
familiarity. Even if a subscriber doesn't open the email, seeing my name in the subject
line is good enough for me. The point is to expose my audience to my name regularly.

Number three is my monthly newsletter.

I just released issue number 65 last week. It is called "Useful Information" and it is
exactly that. It is typically at least four pages long and packed with information that a
SME could use right away to raise the bar in their business. I right the feature article,
and harvest from the web other articles that would be of interest to my readers. One
feature spot is a web-link to something that makes a good distraction from business. I
consider it my fun spot. My newsletter also gives me the opportunity to sell myself. I
show what I am working on that month so that readers can judge the breadth of what
expertise I have to offer. There are plenty of links to my blogs, website and
connections. Everything that I do cross-references with everything else.

Number four would be Linkedin.

I find Linkedin a great place for business connections and a place to carry on a
conversation with niche business groups. An example of its effectiveness - when I
announced the availability of my 33 min video, "Branding Yourself Online" I received a
2000% spike in web traffic to my site and my list jumped by 30% all within a few days.
That opened my eyes about Linkedin.

Number five - public speaking.

Granted this is an off-line initiative, my message contains constant references to my
online vehicles and my promotional efforts in support of the event, directs the audience
to my list online. I got a great speaking opportunity in Prague last spring directly from
a connection I developed while blogging.

Everything that I do to bring in new business is usually based on long term results. I
mentor University level business students, I join committees, attend specific network
events, refer businesses asking them to mention me in their connection, cross-promote
with strategic partners. A great example of this was the recent Brand Booster 21 here at
Small Business Branding. Vera Raposo (SBB's owner) and I plan on more collaborations.
In Mumbai India, Meheer Thakare of Webalue.com and I are working jointly on a Branding
Conference.

Brand positioning consulting over the telephone is a great entry level connection with
new clients. Delivering a solution that differentiates a business can be an incredible
motivator to getting a SME to take their business to the next level. The initial
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connection is always online, but its implementation is one-on-one over the phone and this
builds a quick and positive rapport. It has brought some nice referrals.

Myself I am "that close" to launching a virtual trade show whose goal is to drastically
increase participating SME's subscription lists within a few days, all while delivering
an enormous amount of great FREE information to attendees who only have to register for
to get in and take what they want. The registering won't cost them a nickel. I'm
targeting SME's as exhibitors with a minimum opt-in list of 1,000 businesses. Are you
interested?

Two areas I have tried and honestly I am not focused on is Facebook and Twitter. I enjoy
good conversations and these two venues are limiting for me. I have friends who do well
on these platforms, so my lack of use doesn't reflect on their effectiveness.

So, I guess in closing my only advice is to find a good fit for you. Go for quality not
quantity.

Whatever I do is designed to look very professional exhibiting a consistent brand image.
Every effort is cross-referenced to everything else as I do as mentioned before. I am
always on the lookout for opportunities and while it can be tiring, it is definitely
worth it. The largest reward from these efforts is that there isn't one client who I work
with that I don't like.

You really can't beat that.

Justin McGill - SEOCHERS

One thing we did was define our keyword focus from an SEO
standpoint and
went hard after those. Ranking organically for your industry's
keywords is
the best way to generate targeted leads, because these are people
looking
for exactly what you offer.

We also had tables at two popular networking events, and plan to do 4 to 6
more next year. This helps drive brand awareness in your community as well
as traffic to your site.

Company name has changed to SEORCHERS (pronounced surch-ers), from Novel
Concept Studio. When we consulted with a branding expert and explained our
national goals, it was decided a rebrand was going to be necessary. This has
helped us from a brandability standpoint as well. I would recommend to any
start up business to go through a brand analysis from the beginning!! This
took approximately 1 month to finalize and was not a very productive time
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for us in terms of sales opportunities.

Kelli Claypool
Unconventional Business Coach
www.BusinessAndLearning.com

Here's my traffic generation tip:

Participate in Blog Tours, whether planned or unplanned. The planned
Blog
Tours give more exposure due to the marketing involved, however you
can
participate in a blog "journey" on your own.

What you do is visit other people's blog relative to your niche and you
comment on their post(s). This

also creates potential relationships with the blog owner.

The blog owner loves the fresh content and your comment generates a link back to your
site. Plus, if your comment is good and adds to the original post, this
will peak curiosity which will result in the visitors heading over to your
site.

LaTara Ham-Ying -LaTaraHamYing.com
Social Media Strategist, Blogger, and Transformation Mentor
Helping You Transform Your Life and Your Business

I made sure to add content of value. Not that I posted daily but that
what
I did post fit the audience. I believe that a blog needs to be targeted
and
focused on the reader.

I figured out what to write by keeping my ears open. I talked about
things that people were saying they wanted to hear but no one
was really writing on the topic.

I discussed issues that we often avoid or overlook. It was definitely the content that drew more
traffic to all my
blogs!

Jonathan Uzhca
Better Service Higher Tip
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Its not quality traffic but it makes you feel good to have some comments
on your blog and does prove to add some social proof to your site; plus u
never know who your talking to or who they'll become.

Well what I do is simple I go to forum where I know there a bunch
beginner blogger that what to talk about their blog. I first start building a
relationship by asking question about their site and ask what its about.

Then I ask the major question!!

The important question “ how do I know if someone I'm speaking with
or working with is a good prospect for you” In other words tell me who

your ideal customer is so when I run into him or if I know him already I can steer him your way.
And of course you follow up and steer people their way.

Starting a relationship like this will make other people want to be your friends and networking
buddy. Your not done yet now you do this with a few people and comment on their blog not just
spam them, but really good
content that add to their blog and they'll soon begin leaving comments to your page. Thats one
way I build traffic to my page I really care and build a real relationship with my fellow blogger
and by giving out a lot of stuff the universe already returns favors in one way or another.

Weston Williams
Coastal Lawn and Design

Hello. allow me to introduce myself my name is
Weston Williams I am a Senior Operations Manager
for Coastal Lawn and Design. I am 27 years old and
am very ambitiouse in getting our business out there
via web. The one thing that we as a company "Coastal
Lawn and Design" have been doing to market
ourselves via- web has been ads on craigslist, sending
out brouchures to real estate/ management companys,
then following up with a thank you e-mail. Our
website was on the brouchures. I know there is other

ways to market our business and it looks as if you know how to do that! Lately craigslist has
been doing well for us, yet I'm looking towards marketing ourselves in another direction as well.
I hope your Christmas Holiday is going well.
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Sylvia Van Meppelen Scheppink
Scrapbooking Oasis

This past year I made Facebook Fan page (I already had a
Facebook group
page). I offered all members of my fan page to get there name
in a draw for
a gift certificate when/if the Fan page reaches 100 fans. We
are not at 100
yet but reached 91. It's a start.

I also started twittering again. I signed up pretty much when
twitter
started but didn't 'get it' now that it is becoming more popular
and it's

talked about on TV etc I thought it would be good to start that again. I'm
not sure if it has converted in much traffic but again it only takes a
minute and if one person comes to my site and then tells a friend it can
snowball into more traffic.

I have also ran Facebook ad and google adwords campaigns. It does direct
some new traffic to our website, just didn't convert much in the way of
sales.

I have noticed the majority of our traffic comes from google searches.

For my http://sylvia.lovablelabels.ca
I have ran google adwords and facebook ad campaigns and both resulted in new
sales on my site.

Thanks
Sylvia

You MAY pass this free report along to friendsYou MAY pass this free report along to friends
and family to share. :-)and family to share. :-)
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Website Traffic
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Intro to SEO

Search Engine Optimization is a viable way to get more traffic to your website
through natural searches on MSN, Google, and Yahoo. Your goal is to get your
page listed on the first page of the search engines for the terms in your niche that
people are searching for.

You can find big, thick books written on this topic. We don’t have that kind of time
or space here, but we’ll try to give you an overview without overwhelming you.

How can SEO help you get traffic?

The goal with any website is to get targeted traffic. The beauty of search engine
traffic is that the people who come to your site are actually looking for what you
have to offer.

For instance, if you go to google.com and type in “Dog Food for Poodles” – you’ll
actually get results. So, if you were looking to buy “Dog Food for Poodles”, you’d
likely have your credit card out and be hot, hot, hot to spend lots of money on dog
food for - you guessed it – your poodle.

THAT is the kind of visitor you want coming to your website. Not a poodle lover,
but someone hot, hot, hot to find information or spend money on your niche.
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If you have an information website, the same rule applies. Assuming you want
information about “Training Miniature Poodles” just go to google and type in that
term and you’ll find websites that will help you teach your unruly poodle some
manners.

Stop and think about what your website is about. Actually, what each page of your
website is about. You’ll want to set up each page of your website to be sure to let
the search engines know exactly who to send you.

Where to start?

Since this is a very simple overview of Search Engine Optimization, we’ll just
cover the basics. There are two factors that determine how much traffic the search
engines will send you. First is the information you have on your own website.
Second is how many other websites are linking to your website. Those are the two
areas you’ll want to work on in order to crawl up higher on the search engines for
your niche.

On your website be sure to use the keywords for your niche. If your page is about
“Marathon Walking” then be sure to use the term “Marathon Walking” as your title
and in the body of your article. It’s quite simple.

Your offsite goals are just as easy. Work on getting other people to link to your
website. You can do this by writing and submitting articles, posting comments on
other people’s blogs, writing press releases or even posting on forums.

We’ll get into both areas soon.
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Part 1: SEO on your Website

Search Engine Optimization strikes fear into the hearts of many of the more
seasoned Marketers. We’re here to tell you that it’s not as difficult as it seems.

This article will focus on ways you can make your site friendlier to the search
engines. In order to really climb in the rankings, though, you’ll also want to read
our article about off-site ways to climb the search engines.

Keywords
Be sure to include your keywords
or key phrases on your page. You
don’t want to go overboard, but
you will want your page title to
be very descriptive.

Bad SEO Title: “Why I’m Having
a Crummy Day”
Better SEO Title: “The Effects of Acne on Self Esteem”

Bad SEO Title: “Lessons I Learned on the Subway on a Trip to the Zoo”
Better SEO Title: “Disciplining Your Child in Public”

Assuming these articles are written with the same content, the search engines will
understand the “Better SEO Title” more.

There are tools you can use to find keywords that are being searched.

• Wordtracker – Provides a tool that displays the number of people searching
for a term, as well as the competition. Wordtracker offers a free trial so you
can test their service.
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• SEO Elite – As of this writing, this website offers a free ecourse about
Search Engine Optimization from one of the leading SEO Experts, Brad
Callen. The software itself is highly recommended by many of the top
Internet Marketers.

• Overture – This free resource will give you ideas for keywords. It doesn’t
have a lot of bells and whistles but is a good place to start.

Where to include your keywords
Now that you have an idea of which keywords you’re using, you’ll want to stay
consistent.

Meta Tags: Here’s where we start to lose people. Hang in there. We promise to
make this simple.

If you peek into the html of a new page you’ve created, you’ll see something like
this –

<title>New Page 1</title>

All you need to do is to replace the text between the two <title> words with YOUR
title.

For instance:

<title>Dalmatian Training Tips for Firefighters</title>

The other tag in the meta section that you should really alter is the Description tag.
It will look something like this and fall immediately after the <title> tag.

<META NAME="Description" CONTENT="Add something here">

Simply add a short description of the page in there in plain English, and include the
words you used in your title tag.

For instance:
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<META NAME="Description" CONTENT="Firefighters, we have free tips for
training your Dalmatian.">

That’s it.

Now, in your content, be sure to use <h1> tags around your title. It’ll look like this:

<h1>Dalmatian Training Tips for Firefighters</h1>

There is a ton of information we could get into, but those are the quick and
essential tips you should know about making your pages search engine friendly.

Part 2: Off-Site SEOPart 2: Off-Site SEO

Search engine optimization is a
two-part process. You’ll want to
optimize your web content (on-
site) and work on getting many
incoming links (off-site). This
article will focus on the ways you
can improve your search engine
ranking by working on off-site
factors.

Think about the reasoning behind the search engines decision that incoming links
prove that a website is valuable. When you find impressive information on a
website, what do you do? You link to it. This is not only proven with articles, but it
works with other types of websites. If you find a free piece of software or a really
inspirational video, you may mention it on your blog or website and include a link
to that website where your visitors can claim it.

That’s what people naturally do. The search engines recognized this and realized
that the most popular websites like CNN.com or ESPN.com are linked to quite
frequently and naturally.
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So, how can you “force” other sites to link to you? Of course, we don’t recommend
any illegal or spammy methods so here are some tried and true ways to get other
websites to link to your website:

1. Create a quality website with unique, informative content. Vistors will be more
open to linking to your website if you have much to offer.

Of course, if you have a product website (a storefront) then this can be a bit harder,
so the next one is for you.

2. Start an affiliate program. You’ll be surprised how many people will link to you
if they have the potential to make money doing so.

3. Do something newsworthy and write a press release. Not only will you have
incoming links from the press release distributors, but you also stand chance to get
your story picked up by TV, radio, and print newspapers.

4. Become a columnist for another website. Contact websites in you niche and
offer to write a regular ongoing column for them – or even provide a weekly tip or
idea. You’ll get plenty of links – and build a networking relationship by doing so.

5. Write and submit articles to article directories. Simply write an informative
article and submit it to article directories where other website owners can publish it
– with your Author Resource box at the end which includes your URL.

These are just a few of the many ways you can increase the number of incoming
links to your website. With a little creativity and some hard work, you’ll see more
traffic coming through those links in the coming months.
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Host a Teleseminar

One way to generate traffic to your website is to host a free teleseminar. It’s
actually quite easier than you might think.

How can a Teleseminar help you get traffic?

If you host a free teleseminar on a topic of
interest and spread the word, people will sign up
for it. Of course, you’ll want to have a web page
set up with a newsletter signup box or
autoresponder so that anyone interested in the
teleseminar can be instructed to sign up to receive

call details – and be set up to receive your newsletter, too, of course.

How can you set up a teleseminar?
You may think that you need to be a techie in order to host a teleseminar. That’s
not true. With freeconferencecalls.com and other services like it you can reserve a
telephone conference room in minutes.

Recording your Teleseminar
Should you record your teleseminar? Of course. You can use and reuse the
recording for years to come, or offer it as a bonus for someone else to use when
they sell their products.

All you need to do is figure out how to record the call. Here are a few options.

You can use an audio service where you pay from month to month to have the
ability to dial-in to a phone line and record your own calls. If you plan to host
regular teleseminars, this is a perfect option and provides you much flexibility.
You can record an audio at the drop of a hat.

Or, you can hire someone to come on the call and record it for you. This is the best
option for someone who is new to recording teleseminars, and we recommend it
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for any first-timers out there so you can focus on relaxing and presenting the
teleseminar instead of technical issues.

What are the other benefits of a teleseminar?
Not only can teleseminars help you to get more traffic and build your list, they can
be a great way to network with other business people and to show your expertise in
your field. Plus, if the teleseminar is free, it can build loyalty in your readers and
customers for the long-run.

Bonus Hot Tip:
Offer the teleseminar to your affiliates. If you have an affiliate program, give them
a special link they can promote so they earn a commission from all sales made
during or after the call.

Host a Contest

The amount of traffic you have is one key factor in determining your success.
Without visitors to your website, you don’t stand a chance in your online business.
One of the easiest ways to get a quick burst of traffic to your website is by offering
a really hot contest.

How can hosting a Contest help you get traffic?
People love freebies and contests. The chance to do something small and win
something big is appealing to the human psyche. So, use that to your advantage –
in a good way, of course.

How can you host a contest?
There are several types of contests you can host on your website.

1. A Drawing:
In this type of contest, contestants receive an entry for simply providing their name
and email address. You’ll receive a lot of entries if you keep it simple.

Pros: You get email addresses and many entries.
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Cons: No content added to your website. Lots of freebie seekers.

2. Submit a story, tip or idea:
In this type of contest, contestants must submit a story, tip or idea based upon your
designated theme. This can be a great way to add content to your website, if you
clearly state in the contest rules that all entries become the property of your
website.

Pros: You get content.
Cons: Less entries than a drawing.

3. Share a picture:
In this type of contest, contestants must submit a picture to enter.

Pros: Interesting and pretty looking contest.
Cons: You may not receive many entries. If the contest is via email, you’ll be
receiving attachments – which could invite viruses.

4. Call in an idea or story:
In this type of contest, contestants must call a phone number and leave a message
(according to the contest rules) to enter.

Pros: Interesting and fun contest.
Cons: You may not receive many entries.

Tell everyone about your contest.
The next step is to spread the word about your contest. Simply go to google.com
and type in “Submit your contest” and you’ll find a wealth of places that list
contests.

Tips for Having a Successful Contest
• Make it easy to people to enter. They are oftentimes in a hurry and won’t

come back.
• Use the contest to build your mailing list.
• Make sure to have a thank you page that your visitors go to after they enter.

You can make money on an affiliate offer or another freebie on that page.
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Press Releases

What is a Press Release?
“A news release, press release or press statement is a written or recorded
communication directed at members of the news media for the purpose of
announcing something claimed as having news value.” – wikipedia.com

Our translation:
Businesses write an overview of a newsworthy event (related to their business) and
submit it to news agencies (newspapers, TV, radio) in the hopes that the media will
publish a story on their event – or contact them for an interview.

How can a Press Release help you get traffic?
Press releases, when used correctly, can be an effective method of generating
traffic to your website. Imagine seeing an article about you or your business in
your local newspaper (or even a national paper) – and you didn’t pay a cent for the
exposure.

Here are some disclaimers before you get started.

1. You must have something newsworthy to write about. If you don’t, then
create something newsworthy and then write your press release.

What is newsworthy?
A charity event – raise funds for charity
A contest to highlight an aspect of your field
A new product or service that can benefit others
A problem – and you came up with a solution.

2. Your press release must be written in a manner that is informative, instead
of reading like an advertisement. Try to write your press release without
any hype.

Bad: “The solution to solve all of your problems!”
Better: “After dealing with her son’s chronic asthma for years, Miller
wrote a book to help other moms who feel discouraged and frustrated…”
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3.

Your press release must be formatted correctly if you hope to have it read
by an editor. The media receives thousands of press releases each day. If
yours is formatted poorly or filled with typos, it will likely be tossed aside.

What are the other benefits of a press release?
Not only does a press release give you the opportunity to have your business (and
URL) mentioned in front of a large crowd, but, when it does work, it adds
legitimacy to your business as well. You aren’t viewed by the readers as someone
who paid to have their ad in the paper. You are considered valuable enough to be
interviewed as a resource for their readers. That adds a lot of credibility.

Hot Tip:
Once you have been interviewed or highlighted in any media (online or offline),
start a “Media Page” on your website to showcase your exposure. This will prove to
any interested press that you are worth looking into. Include links to any online
interviews, pdf copies of print interviews, and audio clips of recorded interviews.
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Content: How Can it Help you Generate Traffic?

The term “content” when used by Internet Marketers refers to written words, audios
or videos. Incorporating content in your website can help you generate more traffic
in a number of ways.

How Does Content Help You Get More Traffic?
Search engines love website that offer valuable content. No matter what type of
site you have, you can leverage this to increase the traffic to your website. Whether
you have an online store, a forum, or a blog, you can add content to generate
traffic.

Also, visitors just plain love sites that offer free content. Personally, if I go to a
website that is just a storefront, I may be hesitant to buy. However, if I come in and
click around a bit and get to know more about the owners and their products, I may
just pull out my wallet.

Plus, content makes websites “sticky”. This means that, if a visitor comes to a
website and finds good information (in any format), they are more likely to return
than if they just land on a sales page.

How can you Add Content to your Website?
1. Add articles to your website. You can use a mix of your own unique content,
free reprint articles and Private Label Rights (PLR) articles.

2. Add a blog. If you don’t want to add articles directly to your site, then create a
blog where you can talk about your products or services and list special offers. You
can add articles to your blog, or simply chat and showcase specials and uses for
your products and services. Establish yourself as an expert and people will come
back for more.

3. Tweak your product descriptions. This is a simple way to increase the content on
your website (and, possibly, increase sales). Just add more text to your product
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descriptions in your storefront – be more descriptive, and you’ll be providing more
content.

4. Ask for comments and feedback. No matter what kind of website you have,
incorporating comments from others can help make your website more valuable.

5. Add testimonials. Simple and effective, testimonials not only make your site
appear more trustworthy, but they also add content for search engines.

6. Archive your newsletters. If you publish a weekly newsletter, archive your
previous issues on your website.

7. Add audio. It’s simple and easy to record and publish audio online now, with
services that do everything for you. Interview someone or have someone interview
you. Include your interviews on your website for added credibility and information
for your visitors.

8. Frequently Asked Questions. Keep track of the customer service questions you
receive, and answer them on a FAQ page. You’ll add content and spend less time
answering repeat questions from your potential clients.

Using Blogs to Generate Traffic

Blogging is a fairly new phenomenon in the Internet Marketing community, but it
has proven itself as a reliable way to generate traffic to your website.

How can creating a Blog Generate Traffic?
A blog can bring traffic to your website a few different ways.

1. By creating your own blog, you can create a place filled with information about
you. If your blog is interesting, your visitors will sign up for your RSS feeds to
receive your posts automatically each time you have something you want to say.
This is similar to a newsletter, but you don’t have to worry about your messages
disappearing due to spam filters.
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2. Search engine fodder. Search engines love unique content. If your blog is a place
where you share your thoughts and ideas about your niche, the search engines will
naturally begin to send you traffic – and it’s free.

3. Links to your website. When writing your blog posts, link to pages on your main
website when it seems natural to do so. This will increase the number of incoming
links to your main site. Many search engines determine how important your
website is by the number of links pointing to it. So, be sure to link plenty to your
own website, when appropriate.

Hot Tips for Successful Blogging:
Keep it fresh. Blog at least once per week, hopefully more often. If you are using
Word Press, then you can post a month’s worth of posts, and schedule them to
publish on certain days so your blog looks busy – even when you’re on vacation.

Keep it real. Don’t be afraid to show your personality. You’re a lot more likely to
get a regular following if you say what you mean and discuss your opinions than if
you stay on the surface. Try it.

Other people’’s blogs can send you traffic.
No, that’s not a typo. Find some popular blogs in your niche and post comments on
them. Most of the blogs will have a place to enter your name, email address, and
your URL with your comment. The important thing here is to post valuable
comments, not just ads in disguise. People who read your comments will click
through to find out more about you – and you’ll generate traffic for months to
come. Not only that, but you are increasing the number of incoming links to your
website by posting comments on other blogs. This takes only a short bit of time
and is much more valuable than chasing down people for link exchanges.

Interviews to Generate Traffic

Internet Talk Radio shows and podcasts are popping up all over the web. And,
guess what? Every show needs guests on a regular basis. Some of the shows are
weekly, which means the hosts are scrambling for interesting people to interview
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each week. Why not pitch an idea to an Internet Talk Radio show and share your
expertise with a new group of potential customers?

Not only do Talk Radio or podcast interviews get you exposure in front of a lot of
people via the actual interview, but, many hosts will link to your website from the
front page of their site, blog about the show, and send out a newsletter talking
about you. Your interview may also be archived for months to come. It’s a pretty
sweet deal.

How do you manage to get asked onto a show?

Most Talk Radio shows have a link on their front page that says “Be a Guest”. If
you click on that link, you can contact the host or producer with your idea. Some
radio shows charge their guests, but most do not if you bring something valuable to
their audience. There are plenty of great shows on the web, so you can afford to be
picky.

To increase your odds:
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1. Actually listen to the show a few times before even thinking of contacting the
host as a potential guest – and make sure your concept fits into the target market
that the show reaches. If the show is about Health, then don’t pitch your Candy-
making cookbook on there.

2. Do something newsworthy or interesting. Are you having a special event for
charity? Have you recently won an award? If your idea is timely, you’ll stand out
and the host may contact you sooner rather than later.

3. Have something interesting to say. If you plan to talk about your products, then
don’t ask to be a guest. Just buy an ad instead.

4. If you have sample interviews or media exposure, tell the host about it in your
inquiry letter. Point them to your media page where you link to examples of past
interviews, if you have them.

One Good Turn Deserves Another

With the Host or Hostess giving so much to you, what are you expected to do in
return?

• Provide a list of questions.
• Send a sample. If you are going on the show to talk about your book, then

mail a copy of the book to the host before you appear on the show.
• Tell your newsletter list about the interview and where to find it. Your host

will be more likely to have you back if you are willing to publicize your
interviews.

• Be a gracious guest and be sure to say “Thank you” when the interview is
over.

I’m sure your mama taught you manners, so remember to use them if you’d like to
be asked back for another interview. You may also consider sending a “Thank you”
letter or even a small gift to the hostess as a token of thanks.

Believe me – she’ll remember you later when she needs another guest if you follow
our advice.

© 2009 Vera Raposo All Rights Reserved.Note: You may pass this free report along to friends and
family to share. :-)

SmallBusinessBranding.com

http://www.smallbusinessbranding.com/
http://www.smallbusinessbranding.com/


Article Marketing

Marketing with articles is a simple and effective way to generate long-term traffic
to your website. It doesn’t matter what kind of site you have, article marketing can
bring you a stream of visitors for years to come.

What is article marketing?
Article marketing is writing content for other websites. You write a useful article
on a topic related to your website, and offer it for other website owners to publish
on their websites, blogs, or in their newsletters. There is only one requirement –
that they include your author bio (a blurb about your and your website) at the end
when publishing your article.

Not only do you receive links to your website each time your article is published,
but other website owners begin to seriously consider you as an expert in your field
and may contact you for interviews or joint ventures.

And, the best part is that it is free if you write and submit the articles yourself (or
it’s cheap to outsource it).

How do you start article marketing?
First, write an article between 300-700 words long. Choose a topic related to the
theme of your website. Writing articles that appeal to your target market will
ensure that you’ll receive visitors who are interested in your website before they
click.

A few Article Writing Tips:
• Make sure your article is well-written and informative (NOT an

advertisement).
• Proof read your article for typos and grammatical errors.

Then, include your author bio at the end with your URL included.
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A few Resource Box Tips:
• Be sure to include the full http:// portion of your website URL to make the

link active.
• Limit the resource box to only one or two links. If you get greedy, many

publishers will pass on your article.

Submit your Article
Here, you have several options. You can develop a relationship with another
website owner as a columnist, and provide your articles to that publisher on a
regular basis. This can be a win-win for both of you – and get you a following of
readers.

Or, you can submit your article to websites like EzineArticles.com and Isnare.com
and hope that other publishers will find them and publish them. If you choose this
route, read the guidelines and terms of service at the article directories before
submitting.

Then, do it all over again. The number one mistake made by many website owners
is to write one article and obsess over it. We suggest that, once your first article is
written, move on to your next. Repeat, repeat, repeat.

Free Reports or Bonuses

What is a Free Report?
A free report is nothing more than a short ebook with a fancy name. Reports
normally have a very tight focus and are approximately 8-25 pages and in a pdf
format.

How can a free report help you get traffic?
A free report can help you in a number of ways. The most common way free
reports are used is to increase subscribers to your mailing list. The benefit of
getting more subscribers is that you can then bring them back to your website on a
regular basis.

© 2009 Vera Raposo All Rights Reserved.Note: You may pass this free report along to friends and
family to share. :-)

SmallBusinessBranding.com

http://www.smallbusinessbranding.com/
http://www.smallbusinessbranding.com/


If you have an autoresponder, set it up so that the first message that your prospect
receives is the special report, as promised. This provides value to your subscriber,
which creates a loyal reader. Then, of course, continue to follow up with
information, tips, or special offers for your subscribers on an ongoing basis.

How can you create a free report?
It’s simple. The easiest way to create a free report or bonus is to create your
document in Word for Windows (or your favorite word processing software). From
there, you can find a number of free converters that will convert any document into
a pdf. Of course there are paid products available, as well, that have more bells and
whistles.

If the thought of writing or converting your pdf is too overwhelming to you,
outsource it.
Hire a ghostwriter to write the document. Then, you can personally edit the
document to include special offers or promos, and pass it to a Virtual Assistant to
convert the document to a pdf.

Affiliate Manager Tip:
Another way a free report can generate traffic is by links in the body of the report
itself. If you have an affiliate program, write an information-packed report and
allow your affiliates to brand it with their affiliate links for your program. They’ll
be spreading your report all over the internet for you – and each one will have links
coming into your website.

Hot Networking Tip:
Donate a free report as a bonus for a popular product already in the marketplace in
your niche. If you brand the report with the affiliate link of the person who is
selling the product and they can make them money, they’ll likely include it as a
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bonus for people who purchase their products. If the report is exclusive to them,
they’ll be very likely to include it in their bonuses – and you can benefit in the
long-term because of it.

Business Cards and Coupons

It’s no secret that business cards and coupons have been used for generations as a
method of advertising a business. But, how do you use these tools effectively in
your business to bring you more traffic?

First of all, make your business cards or coupon actually say who you are and what
you do. I don’t know how many times I’ve found a business card and had no idea
who it was or what they did. Of course I wasn’t going to call them to find out … so
the card just found a new place in my garbage can. That probably wasn’t what the
person had in mind when they gave it to me, but then again, no one wants their
promotional materials to end up in the garbage.

Ideas to make your Business Cards or Coupons Sticky:
Make your promos “sticky”. Give the recipient a reason to hold onto it.

• If you run a football card trading store, then print your business cards onto a
schedule for your local Pro or Semi-Pro football team.

• Turn the card into a fridge magnet.
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• Hand-write a note onto them to make them stand out.
• Give out bookmarks, calendars, recipe cards, or notepads with your URL on

them.
• Print a quote, tip or inspirational saying on your cards.
• Include a cartoon or joke on your cards.
• Write “for a free gift, stop by” … on your cards, and send them to your

mailing list where you can include a freebie when they sign up.

How to Distribute your Cards
If you ship products, include your business cards or coupons with every order.
Encourage your customers to share them with friends, and they may end up
bringing you new customers.

This is a great way to network with other moms. Send your coupons to other
business women (who aren’t your direct competition) and ask them to include your
coupons with their orders and offer to do the same. Your customers will appreciate
the discounted offers and you’ll both benefit.

Find out where people in your target market hang out and leave some cards there.
Are you trying to reach Breastfeeding moms? Then, go to a LaLeche meeting and
leave coupons there. Is your target market Christian moms? Go to a Christian
bookstore or even a prayer group and ask if you can give away some goodies to the
members. You’ll get your name in front of exactly the people you’re looking for –
which is the goal.

Affiliate or Referral Program

If you own a website that sells a service, hand-made products, or an informational
product that you’ve created, then an affiliate program can help you to get more
traffic – and make more money in the process.

What is an Affiliate Program?
Affiliate or referral programs reward people for bringing them customers.
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There are three types of affiliate programs:
Pay Per Click, Pay Per Lead or Pay Per Sale. If you’re considering paying for
traffic, then you’ll want to check out our article about benefiting from pay per click
traffic.

In this article, we’d like to talk about Pay Per Sale. That means that you’ll only pay
your affiliates for sending you customers, not just for sending you leads or traffic.
So, you pay them money only if they make you money.

I like to compare the Pay Per Sale model to Realtors. They make a commission
from each house they sell. If they don’t sell any houses for six months, they don’t
make any money during that time. If they sell 100 houses, they make a lot of
money.

What are the other benefits of starting an affiliate program?
The benefits are great with an affiliate program. You get exposure from having
others spread the word about your product or services, and your work is less than if
you tried to do it all alone. You and your loyal affiliates both benefit.

How do you start an affiliate program?
There are several programs available for starting an affiliate program. Before you
start, really consider how much growth you plan to have in the coming year.

If you only plan to launch one info product (or electronic product) and want to get
it out quickly, then we recommend Clickbank.

Pros: Simple and inexpensive to start. They handle all payments.
Cons: Difficult to track and train your affiliates. You pay per transaction so, if your
product becomes very successful, your monthly expenses may become higher than
if you had a shopping cart.

If you plan to grow and have multiple products (or you have products that aren’t
electronic, like food or skin care), you may want to look into a shopping cart
system that has an affiliate program built in like WAHMCart or QuickPayPro.

Pros: All-inclusive. No “per-transaction” fees. Includes a follow-up responder.
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Cons: Monthly fee.

That gives you an idea of where to begin to set up your affiliate program. How do
you keep your affiliates loyal and happy? That’s another article.

Link or Ad Swapping

Ad swapping can be one of the easiest ways to generate traffic, if done correctly.

Most importantly, before considering any of the ad swaps below, make sure you’re
only swapping with people you’ve known online and who have high business
ethics. You don’t want your name associated with someone who makes your
business look bad.

Newsletter Ad/Recommendation Swap
If you know an online business owner who writes a regular newsletter and has a
following, and you are both reaching the same target market, then ask to swap ads.

Blog Recommendation Swap
Recommend a friend’s products or services and then send them the link. They may
do the same in turn. Of course, you can plan an ad swap on your blog, but
sometimes this is the nice networking way to do things.

Blog Roll Swap
Set up a Blog Roll on your blog. This is set up automatically in Wordpress, but
must be done manually in Blogger.

Once you have your Blog Roll up, then start linking with other blogs. Contact the
blog owner for reciprocal linking or just find some blogs you like add them to your
blog roll and then contact them to let them know that you’ve listed them. They
might return the favor.

Website Link Swap
This is the standard that everyone thinks of when they hear “Link swapping”. Yes,
you can do the standard link swapping and it works. However, we recommend that
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you not invest a large portion of your time soliciting links from people who you
have not previously worked with. It’s considered spammish by most successful
Web Owners to receive link requests from people they don’t know.

Thank You Page Swap
Listen up. This is an often-times overlooked method of link-swapping. If you have
a newsletter list or autoresponder, usually your visitors are sent to a “Thank you for
signing up” page after they’ve filled in their email address and name. Why not put a
special offer up there for an affiliate program – or trade ads with a friend who
reaches the same target market as you do.

Hot Tip:
Got an affiliate program? Offer to swap ads AND let the other person use their
affiliate link in their ad. They benefit from the ad swap because their ad reaches
your list and they will make money from all sales of your product that their guests
purchase.

Partnerships or JVs

Work with another person on a project and you both benefit from increased traffic
and income.

What is a Partnership or JV?

A partnership or Joint Venture is simply when two or more people work together
on a project so that all who participate in the project benefit in some way. Whether
the JV is a 50/50 split between two people or even a 90/10 split, it doesn’t matter.
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What matters is that everyone feels good about the business deal in the end and
that the overall project is successful.

Some ways to Partner
What types of projects work well as a partnership? You can work with another
person on any type of business endeavor.

• Blogging – Set up a community blog
• Podcasts – Ask a partner to do a joint podcast with you
• Websites – Split the work on an informational website
• InfoProducts – Share your resources and put together a fantastic ebook or

seminar

Those are just a few of the many ways you can partner on a project.

How can a Partnership or JV help you get traffic?
A partnership or JV can bring you traffic as both you and your partner promote the
project – and promote each other in the process. If you each send a mailing to your
lists about the project, you each benefit from the exposure.

Of course, if your partnership is a joint blog or website, then you’ll both want to
include links to your other sites in the blog or website, giving you both plenty of
extra traffic that you may not otherwise have experienced.

Plus, there is the added benefit of feeling more motivated to work on a project if
you have someone counting on you. So, you may find that your community blog
gets more attention than your other blogs do for that reason. Being a little extra-
productive and motivated is another major benefit of partnerships.

How can you start a Partnership?
Make your first partnership with someone who you’ve known a long time online.
Start with a small, short-term project with little to no risks involved. Once you’ve
tested the waters, you can jump into a larger venture with that person.

Lay out all the expectations in advance and be sure to keep up your end of the
bargain. You both should feel as good about the project at the end as you did going
into it.
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Newsletter

A newsletter is one of the best ways to get repeat traffic. Sending your newsletter
will bring back people to your website who were interested enough in your topic to
give you their name and email address. That’s why this method of marketing is so
valuable.

What is a Newsletter?
A newsletter (sometimes called an ezine) in this sense is considered any email sent
to people who have asked for it. The format of your newsletter can be fancy or just
plain text. The important thing is that you treat your newsletter subscribers well
and build a relationship with them.

How can you start a Newsletter?
It’s quite simple to start a newsletter, but, to do it well, it does cost a bit of money.
What you don’t want to do is just email people on a regular basis from your
hotmail or Outlook. That doesn’t follow the CAN-SPAM Act of 2003 (Controlling
the Assault of Non-Solicited Pornography and Marketing Act) and it’s just bad
business.

In order to follow the guidelines and avoid being fined, you must do the following:
1. Show your correct return email address. You may not mask the address as

something other than what it truly is.
2. Not have a misleading subject line. We all see these in our junk mail

folders, so you know what they look like.
3. Include easy “opt-out” instructions. Most mailing services include this

automatically.
4. List your mailing address in each newsletter sent.

For the full guidelines, you can visit –
http://www.ftc.gov/bcp/conline/pubs/buspubs/canspam.htm

The good news is that there are wonderful autoresponders and mailers that will
help you to stay in good standing with the FTC.
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How do you choose a Service for your Newsletter?
There are plenty of services available. Some are free and some are paid. We do not
recommend using a free service, as it doesn’t not represent your business well, and
oftentimes includes advertisements from other businesses in your mailings. That
kind of defeats the purpose of having a newsletter, right?

When shopping for a service, find out the following information:
• What is the standard delivery rate? Many services can’t get their messages

through because of spam filters.
• Is there a limit to the number of subscribers or the number of lists you can

manage?
• Will you get charged if you need another list or can you have as many as

you’d like?
• Does the service offer free training and support?
• Do they offer a free trial?

What are the other benefits of a Newsletter?
Other than the benefit of bringing visitors back to your website, you can also reap
many more rewards from having a newsletter.

You can offer affiliate offers or specials, on occasion, to your list for more income.

You stay fresh in the minds of your potential customers. If they need what you
have to offer, they are much more likely to remember your website and type in
your URL.

And, newsletters oftentimes are forwarded to family and friends so you have the
potential for them to become viral and spread like wildfire.

If you don’t have a newsletter, get working on that. Your business will benefit from
it.
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eCourse

An ecourse is an email series that goes out over the course of several days.

You may have signed up for a “Free 7 day course on How to Cook Healthy Foods
for your Family” or “Five Days to a Well-Trained Dog”. If so, you signed up for an
e-course. You received day 1 while other people may have been receiving day 3 or
day 7. The emails are in sequence to be sent in order as people sign up, whether the
person signs up today or next year.

How can an ecourse help you get traffic?
An ecourse is much like a newsletter, except it is prewritten and goes out on a
schedule without any extra work from you – assuming you set it up properly. Your
visitors are receiving multiple messages that send them back to your website –
giving you repeat visitors. You already know these visitors are interested in your
products or services or they wouldn’t have signed up for more information.
Therefore an ecourse is one of the best marketing tools there is for generating web
traffic and converting those potential customers into buying customers.

How can you create an ecourse?
You may think that it’s difficult to set up an ecourse… and it would be if there
wasn’t a tool already designed to do all the work for you. It’s called an
autoresponder and it will automatically send your series of messages for you after
you set it up.

Choosing an Autoresponder

A good autoresponder will provide you with a signup box for your website with a
field to enter name and email address.

It will offer multiple lists and be able to handle many subscribers.

It will also follow the CAN-SPAM Act of 2003 requirements and will have
optimum deliverability.
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Any autoresponder worth looking into will also have great customer service and
video tutorials.

Definitely do your research and sign up for a free trial before committing to any
one in particular.

From there, you set up day 1 through the final day. Of course, you’ll want to
continue to stay in touch with your subscribers in the long run, so you may wish to
add more follow-up messages to your ecourse over time.

Traffic Methods We Don’t Use

If you’ve surfed the net at all, you’ll see program after program that will promise
you millions of hits to your website for one low price. You’ll find sites that will
promise you plenty of traffic, but is it really worth it?

Usually, no.

Web Rings
Let’s think about this for a minute. If you have a hobby site and want to create a
web ring with some friends, then go for it. However, if your website is your
livelihood and you need to be making money, then you may not want to send your
targeted traffic off to another website. Web rings aren’t a scam and many people
are happy with them, but they are not truly a productive method of traffic
generation.

Surf for Clicks
This is another method of traffic generation that we would like you to question.
Have you seen these? You view other websites for 20 seconds each on your
computer screen, and earn points so that your website will show up while other
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people are viewing websites for 20 seconds each. First of all, most people have
multiple windows open, and the kids are running around and the phone is ringing
so they’re going to be walking away from their computer, leaving the ads running.
Now, this normally doesn’t cost any money and it isn’t a scam, but there are much
more productive methods of using your time than this.

Submit Your Website to Search Engines
Please don’t pay to submit your website to thousands of search engines. The search
engines are out crawling and will find your website just fine if you work on getting
some incoming links to it. You can do this by posting comments on some blogs,
submitting an article or two, or submitting a press release. You can even buy
advertising and do better than wasting your money and time submitting your
website to the search engines.

Pay for Hits
Not to get this one confused with Google Adwords which is a pay per click
program that is highly respectable. What we want to slam here are the program
where you pay money and are guaranteed that seven million people will come to
your website. Where are these people and WHY are they coming to your website?
I’m curious to know…

Please use the tried, tested and true methods of generating traffic to your website.
And, spread the word about the time and money wasting programs out there that do
nothing to help your Online business succeed.

Posting on Forums

You can generate traffic by posting on forums, if you do it right.

How NOT to post on forums to generate traffic
Don’t find general forums and post ads on them. First of all, it won’t work.
Secondly, you’ll get kicked off the forum within minutes of your first spammy
post.

How to Find a Forum to Post On
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This is the important part. Research on google and yahoo to find forums or
message boards that relate very precisely to your target market.

For instance, if you’re trying to reach Moms of Twins, don’t search google for
“Mom Message board” or “Parenting forums”. Be more specific than that. Search
for exactly what you’re looking for.

Once you find some message boards, go through your list one-by-one and
determine if the board is active. If it’s a new forum, but growing, that’s ok. But, if
it’s stagnant, then move along.

If the board passes that test, then read their policies on posting and advertising. Do
they allow you to include a link in the signature section of your posts? Great!
Although you aren’t going to actually be advertising, you won’t want to invest too
much time and energy into a forum that will slam the door in your face when you
do mention your business.

Did you find some forums that passed the test? Fantastic! Now, go on them and
spam the heck out of them! Of course I’m kidding. That’s is precisely what NOT to
do.

Instead what you’ll want to do is to build relationships and establish yourself as an
expert, the “go to” person in your field. Become a regular and include your
signature line in your posts, with a link to your newsletter so you can continue to
promote to all of the subscribers that you get.

Now, repeat. Don’t spend all day on forums, but do find a handful that you visit
regularly. Be helpful and genuine or you’ll look like you’re there just to promote
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your business, instead of helping others, making friends and maybe even business
partnerships.

That’s the formula for generating traffic from a forum. It’s pretty simple, in theory,
but you have to do it right in order to be the helpful business expert, rather than the
greedy salesperson that’s always hanging around the board.

Podcasting

A lesser-known method of generating traffic is podcasting. Although very few
work at home moms are using podcasting, it is a growing trend.

What is Podcasting?
Podcasting is simply the act of broadcasting audio via RSS feeds. This means that
someone regularly records audios and has them fed via RSS to subscribers who are
waiting for updated audios. It’s not as complicated as it sounds and you can even
do a joint podcast with a business partner to lessen the learning curve – or have a
Virtual Assistant set up everything so that all you need to do is record the audio
and forget about it.

How can Podcasting help you get traffic?
Podcasting can establish you as an expert in your field. If you want to be known as
THE person people think of when they think of Pasta, then start a Pasta Podcast. If
you want to be known as the Diabetes Expert then start a podcast about Diabetes.
Of course you’ll need to promote your podcast in order to get a regular following.

You’ll get traffic from your podcast by starting each podcast with “This is (name)
the (topic) Expert from (URL)”. You can also insert advertisements into the meat
of the podcast to send your listeners to your other websites.

How can you start Podcasting?
To begin podcasting, you first need a vision. What exactly is your message that
you wish to share? Who would you like to share it with?

If your message or your target market is unclear, your podcast isn’t ready yet. If
your target market is “everyone” then it’s too broad. Unless you actually believe
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you are an expert in everyone and everything, then go back to the drawing board
and come back with a precise plan to have a podcast that rocks!!

From there, you’ll need an audio recording tool as well as an RSS feed. Many
podcasters prefer to use a blog format as their publishing tool as setting up an RSS
feed with a blog is quite standard.

How to Make your Podcast Interesting
Most importantly, ask your listeners what they are looking for. They’ll tell you
what they like and don’t like about your show. Also, invite special guests to be on
your podcast so your listeners get some variety and added interest.

Branding

Branding yourself correctly may be one of the best ways to get repeat traffic.

What is a Branding?
Branding means to mark and solidify an identity for yourself or your business.

For instance, what do you think of when I say these words?
• Golden Arches – McDonalds
• Finger Lickin’ Good – KFC
• Where’s the Beef? - Wendys

What image does that bring to mind?
• Golden Arches – Timelessness
• Finger Lickin’ Good – Chicken so good you need to lick the juice off.
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• Where’s the Beef? – An elderly lady’s wise observation that the competitors
do not put as much meat on their buns as Wendy’s does.

How can Branding help you get traffic?
If you are consistent in your business as THE person who knows about this topic,
you’ll start being branded as the person to go to.

Many online business people try to do everything immediately and end up being
branded with nothing. Oftentimes it takes an outsider to say “Hey, you’re really
good at this…” before the person will recognize his or her own brand and run with
it.

How do you Begin?
First of all, look at what you enjoy doing. Then, ask your friends and business
associates what they think of when they think of you. If they say “You’re the
person who knows a lot about growing roses.” Then maybe you should run with
that.

This also applies in Direct Sales. If you keep switching businesses and run from
one to another, then no one will contact you when they need to reorder. Or, if they
do, they’ll start with “Are you still doing that business?” That’s a hobby mentality,
not a business mentality. If you want to be known as the best Tupperware lady in
the business, then you can’t have ten other businesses you’re trying to promote at
the same time. Run with the one you love and don’t look back. You’ll see how
many people contact YOU for orders when they need them, because YOU stood
the test of time while other reps ran off to the next best thing. It’s branding that will
bring you business.

Email Signature File

Your email signature file is the little blurb at the end of all the emails that you
send. The point of having a signature file in each of your emails is to drive traffic
to your websites.

What not to do.
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If you have multiple businesses try to control yourself. Don’t list 3-5 websites in
your signature file or you’ll just confuse and overwhelm anyone who receives your
email.

Pretty please, don’t say “Ask me about my ….”. No one will.

Also, don’t speak jargon. You may know what a “flipper-doobie” is, but I have no
idea.

How do you write an effective signature file?
The goal with your signature file is to get them to click, right? So, spend at least as
much time on your signature file as you would writing an ad.

Of course, you’ll want to include your name and website. But, other than that, what
should you include?

First of all, say what you offer. No one will click through a link if they have no
idea where it’ll take them. If your link is something non-descriptive, then include
the benefits they’ll receive by coming to your website like “Bringing you the
tastiest Beef Jerky on the Web”.

Got a Bribe?
A little bribery never hurt anyone. Here are a few ways you can incorporate a little
bribery into your signature line.

A special offer: If you have a discount, by all means, include it. Just be sure that
special is on the main page of your website and very obvious to make sure your
potential customer does not feel misled. You don’t want them to think you pulled
the old “bait and switch” now do you? Plus, a confused mind always says “no” so, if
they run into any roadblocks, they’ll click on that little red “x” and be on their way.

A freebie: The only thing better than a special offer is a freebie. Got one? Spread
the word! If you don’t have a freebie, then create on. Write a special report or
record an audio and give it away on your website to those who sign up for your
mailing list. Your visitors will feel appreciated and you can grow your newsletter
list.
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Pay Per Click (PPC)

Pay Per Click (also referred to as PPC) is a method of generating web traffic that
involves paying for each of your visitors. Usually you pay anywhere from 10 cents
to several dollars for a web visitor.

Like all traffic methods, this can be a very effective method of generating traffic or
it could really tank. There are a plethora of books written on this topic and audios
everywhere to teach you more. We can’t get into everything, but we can give you
an idea of how to start.

The most important aspect of PPC is tracking. If you don’t test and track your ads
and the results, you can’t determine whether the ads are working to bring in money
to your site, or whether you’re just throwing money out the window.

Where to start?
There are several PPC networks to choose from
.
The most common are Google Adwords and Yahoo’s Search Marketing.

Sign up for whichever one you prefer. Or, if you are fortunate enough to find a free
offer from one of the companies that’ll give you a starting balance in your account,
that’s the perfect way to begin experimenting with PPC.

Choosing Keywords
One of the keys to being successful at PPC is to choose a large list of very exact
keywords.

For instance, if your website is about snacks for young children, then avoid
keywords like “mom” and “meals’ and “recipes”. Instead choose key phrases (2 or 3
word combinations) that are very exact – like “Picky toddler”, “snacks for
preschool child”, or “healthy finger foods”.
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See the difference? One brings you very targeted traffic (usually at a lower price)
and the other brings you someone who may or may not even have kids!

How Much to Spend?
Determining how much to spend per click largely depends on how much money
you’re making on sales per click. If you’re spending 80 cents per visitor but are
making $1.50 then you’re ahead.

Of course you’ll want to work on improving the conversion of your ads and your
pages to get the best return on your investment. Our hot tip is to watch your ads
like a hawk. Test and track like crazy and watch your earnings grow.

Your Logo on Your Car or Your Clothes: Wear it Proudly

You’ve probably seen someone drive by with a big magnet on the side of their car
that tells the world to check out www.somewebsite.com. Or you’ve seen someone
wearing a shirt with their favorite website on it. Why not you? Are you ready to
tell the world (even the people in your day to day life) about your business? I hope
the answer is “yes”!

Options for Your Car
You can find bumper stickers, license plate holders and large magnets that can be
customized with your logo.

Options for Clothing
You can find dog t-shirts (seriously), baby and kids clothes, hoodies and even
boxer shorts with your business logo.

Hot Tip:
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If you’re a terrible driver, you may want to pass on the whole car-logo thing.
Otherwise, you might get a nasty email from your website saying “You cut me off
on 12th and Clark Street”. And no one wants to deal with that. Either take driving
lessons or hold off on the car-logo.

And, if you’re driving around in a Saturn, let me give you a tip – the magnets don’t
stick. It’s a plastic car. You may want to choose a bumper sticker or customized
license plate holder instead.

What Not to Wear
If your logo is unprofessional, then spruce it up a bit before turning it into
something you’d wear in public. You can find excellent graphic designers online.
Just ask a friend for a recommendation.

How to Best Benefit from This Type of Marketing
If you sponsor a contest, or charity event, donate a logo item, when it is
appropriate.

• If it’s an event for working people, offer some mugs.
• Is the contest for new moms? Donate a onsie.
• Are you targeting pet-lovers? Raffle off a dog t-shirt.

Give them something that will benefit your business in the long run. Of course,
you can always offer a gift certificate for your business in addition to the logo item
if the event is expecting a larger gift.

Or host a contest on your own website and have a portion of the prizes have your
logo on them. You’ll gain loyal visitors and you’ll get your logo some exposure in
different circles.

Donating Prizes to a Contest

One of the easiest ways to drive traffic to your website is by donating a prize to a
contest held on someone else’s website.

How can donating prizes to a contest help you get traffic?
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When a website owner decides to hold a contest, there is one major problem.
Where can the owner find prizes to make the contest really appealing? This is your
chance to get some exposure for your website.

When you donate a prize to a contest, the website owner will usually link back to
your website in exchange, but be sure to verify this in advance before agreeing to
participate.

Also, ask the website owner where she is promoting the contest. If she is hosting
the contest and assuming that traffic will just naturally come, then move along.
You want the owner actively promoting the contest on busy contest sites and
freebie sites as well as plugging it in mailings lists in order to make the donation
worth your time.

This can be a win-win situation for you and the website owner. They get more
prizes and a more appealing contest. And, you get a boost of traffic to your website
during the duration of the contest.

What to watch for.
Of course, you can’t run around giving away prizes all over the internet if you have
a product and have to pay for shipping. That won’t work at all. So, you do have to
be selective in choosing the contests that you will participate in.

However, if you sell an intangible product like an ebook or audio, then you can
more freely participate in contests as it doesn’t cost you anything out of pocket for
the exposure.

How do you find a contest to donate prizes to?
This is another example of how well networking can work. Keep your eyes open
watching for someone to announce a contest, and jump right in with your generous
donation.

Or, you can search google for “contest listings” or “submit your contest” and find
contests that are currently running (and promoting their events) and contact those
site owners with your offer to donate a prize. Usually they will be very thankful for

© 2009 Vera Raposo All Rights Reserved.Note: You may pass this free report along to friends and
family to share. :-)

SmallBusinessBranding.com

http://www.smallbusinessbranding.com/
http://www.smallbusinessbranding.com/


your kind offer and welcome it. On occasion the contest may be closed to
donations, but those are few and far between.
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Traffic Report Resources
Note: These Are All Resources I Personally Use

Teleseminars, Interviews, Podcasting:
Audio Acrobat

Press Releases - Get a press release template to kick off your campaign.

Content, Free Reports:
• Get Content Results
• All Custom Content
• Easy PLR

Blogs Resources:
(Be sure to ask for my checklist if you grab Blog Mastermind or 31 Days To A Better Blog)

• Blog Energizer
• Blogging Starter Pack
• Become A Blogger
• Blog Mastermind
• 31 Days To A Better Blog

Article Marketing:
• Isnare
• Ezine Articles

Logo, Business Cards:
• My personal graphics gal

Affiliate Program - I recommend both of these, I currently use Wahmcart. 1 Shopping Cart is
also a very good solution yet much higher in price.

Newsletter, Ecourse:
• Wahmcart
• Easy PLR
• All Private Label Content
• 1 Shopping Cart
• All Custom Content

Branding - Brand Booster 21

PPC - Adwords
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